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Objectives 
A). To create additional avenue of self-employment for students and to provide suitable and tra ined Persons 
for Financial Sevices Sector. 
B). To make aware about the practical aspect of the theoretical concepts. 
C). To establish strong co-ordination between the Services Sector & the Institutions of Higher Education . 

Eligibility for Admission to the Course 
1. A candidate for being eligible for admission to the Bachelor of Commerce Degree Course shall have 
passed XII Std. examination of the Maharashtra State Board of Secondary & Higher Secondary Education or 
its equivalent and secured not less than 45% marks in aggregate at (40% in case of reserved category) one & 
the same sitting. 
Every Candidate admitted to the Degree Course in the Constituent/affiliated college/recognized institution 
conducting the course, shall have to register himself/herself with the University. 
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FIRST YEAR 

SEMESTER I 
1.1 Principles of Investment 
1.2 Micro-Economics 
i .3 Basic Statistics 
1.4 Basic Computer Skills 
1.5 Financial Accounting 
1.6 Business Environment 

SECOND YEAR 

SEMESTER Ill 
3.1 Debt Markets 
3.2 Corporate Finance- I 
3.3 Equity Markets- I 
3.4 Banking in Financial System 
3.5Computer Applications in Investment 
3.6 Business Ethics 
3.7 Organizational Behaviour 

THIRD YEAR 

SEMESTER V 
5.1 Global Capital Markets 
5.2 Regulation of Securities Market 
5.3 Insurance (Fund) Management 
5.4 Derivative Markets 
5.5 Foreign Exchange Markets 
5.6 Portfolio Management 
5.7 Project-1 

SEMESTER II 
2.1 Environment of Financial System 
2.2 Macro-Economics 
2.3 Statistical Applications 
2.4 Communication Skills 
2.5 Management Accounting 
2.6 Principles of Business Management 

SEMESTER IV 
4.1 Commodities Markets 
4.2 Corporate Finance- II 
4.3 Equity Markets- II 
4.4 Financial Services 
4.5 Taxation for Investments (Accounts) 
4.6 Security Analysis 
4.7 Business Law 

SEMESTER VI 
6.1 Risk Management 
6.2 Corporate Governance 
6.3 Computer Applications is Financial Services 
6.4 Marketing of Financial Services 
6.5 Mutual Fund Management 
6.6 Customer Relationship Management in 
Financial Services 
6.7 Project-11 
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