
 
MCOM Sem II 

3. E-Commerce 
 

Modules at a Glance 

SN Modules 
No. of 

Lectures 

1 Introduction to Electronic Commerce –Evolution and Models 15 

2 World Wide Web and E-enterprise 15 

3 E-marketing and Electronic Payment System 15 

4 
Legal and Regulatory Environment and Security issues of                 
E-commerce 

15 

Total 60 

SN Objectives 

1 
To provide an analytical framework to understand the emerging world of e-
commerce 

2 
To make  the learners familiar with current challenges and issues in e-
commerce 

3 
To develop the understanding of the learners towards various business 
models 

4 
To enable to understand the Web- based Commerce and equip the learners 
to assess e-commerce requirements of a business 

5 
To develop  understanding of learners relating to Legal and Regulatory 
Environment and Security issues of E-commerce 

SN Modules/ Units 

1 Introduction to Electronic Commerce –Evolution and Models 

  Evolution of E-Commerce-Introduction, History/Evolution of Electronic 

Commerce, Roadmap of E-Commerce in India, Main activities, 

Functions and Scope of E-Commerce. 

 Benefits and Challenges of E-Commerce, E-Commerce Business      



Strategies for Marketing, Sales and Promotions. 

 Business Models of E-Commerce- Characteristics of Business to 

Business(B2B), Business to Consumers (B2C), Business to Government 

(B2G)  

 Concepts of other models of E-commerce. 

 Business to Consumer E-Commerce process, Business to Business E-

Commerce- Need and Importance, alternative models of B2B E-

Commerce. 

 E-Commerce Sales Product Life Cycle (ESLC) Model 

2 World Wide Web and E-enterprise 

 

 World Wide Web-Reasons for building own website, Benefits of 

Website, Registering a Domain Name, Role of web site in B2C E-

commerce; push and pull approaches; Web site design principles. 

 EDI and paperless trading; Pros & Cons of EDI; Related new 

technologies use in E-commerce. 

 Applications of E-commerce and E-enterprise - Applications to 

Customer Relationship Management- Types of E-CRM, Functional 

Components of E-CRM. 

 Managing the E-enterprise- Introduction, Managing the  

 E-enterprise, Comparison between Conventional and  

 E-organisation, Organisation of Business in an E-enterprise, Benefits 

and Limitations of E- enterprise 

3 E-marketing and Electronic Payment System 

 

 E-Marketing- Scope and Techniques of E-Marketing, Traditional web 

promotion; Web counters; Web advertisements, Role of Social media. 

 E-Commerce Customer Strategies for Purchasing and support activities, 

Planning for Electronic Commerce and its  initiates, The pros and cons 

of online shopping, Justify an Internet business. 

 Electronic Payment System-Characteristics of E-payment system, SET 

Protocol for credit card payment, prepaid e-payment service, post-paid 

E-payment system, Types of payment systems. 

 Operational, credit and legal risks of E-payment system, Risk 



management options for E-payment systems, Set standards / principles 

for E-payment 

SN Modules/ Units 

4 Legal and Regulatory Environment and Security issues of E-commerce 

 

 Introduction to Cyber Laws-World Scenario, Cyber-crime& Laws in 

India and their limitations, Hacking, Web Vandals, E-mail Abuse, 

Software Piracy and Patents.  

 Taxation Issues, Protection of Cyber Consumers in India and CPA 1986, 

Importance of Electronic Records as Evidence.  

 Security Issues in E-Commerce- Risk management approach to 

Ecommerce Security - Types and sources of threats, Protecting 

electronic commerce assets and intellectual property.  

 Security Tools, Client server network security, Electronic signature, 

Encryption and concepts of public and private key infrastructure 

 
 

Reference Books 

Reference Books 

Strategic Management 

 Strategic Management, A Dynamic Perspective -Concepts and Cases – Mason A. 

Carpenter, Wm. Gerard Sanders, Prashant Salwan, Published by Dorling Kindersley 

(India) Pvt Ltd, Licensees of  Pearson Education in south Asia 

 Strategic Management and Competitive Advantage-Concepts- Jay B. Barney, William 

S. Hesterly, Published by PHI Learning Private Limited, New Delhi 

 Globalization, Liberalization and Strategic Management - V. P. Michael 

 Business Policy and Strategic Management – Sukul Lomash and P.K Mishra, Vikas 

Publishing House Pvt. Ltd, New Delhi 

 Strategic Management – Fred R. David, Published by Prentice Hall International 

 Business Policy and Strategic Management – Dr Azhar Kazmi, Published by Tata 

McGraw Hill Publications 

 Business Policy and Strategic Management- Jauch Lawrence R & William Glueck 

Published by Tata McGraw Hill 



 Public Enterprise Management and Privatisation – Laxmi Narain Published by 

S.Chand & Company Ltd, New Delhi 

 Business Organisation – Rajendra P. Maheshwari, J.P. Mahajan, Published by 

International Book House Pvt Ltd 

 Disasters and Development- Cuny Fred C, Published by Oxford University Press, 

Oxford 

 At Risks Natural Hazards, People’s Vulnerability and Disasters- Wisner Ben P. Blaikie, 

T Cannon and I.davis, Published by Wiltshire Routledge 

 Mergers, Acquisitions and Corporate Restructuring – Strategies and Practices- Rabi 

Narayan Kar, Published by International Book House Pvt Ltd, Mumbai 

 Strategic Management- Awareness and Change, John. L. Thompson, Internal 

Thomson Business Press 

 Gaining and Sustaining Competitive Advantage, Jay B. barney, Eastern economy 

Edition, PHI Learning Pvt Ltd, New Delhi 

  Strategic Management by Prof N.H. Mullick, Enkay Publishing House New Delhi 

  Public Sector Perspective, by Dr M.Veerappa Moily 

 The Impact of Private sector participation in Infrastructure- Lights, shadows and the 

Road ahead by Andres, Luis, Guasch, luis, J. Thomas, Haven & Foster, World Bank, 

Washington 

Reference Books 

Reference Books 

Research Methodology for Business 

 Research Methodology – Text and Cases with SPSS Applications, by Dr S.L. 

Gupta and Hitesh Gupta, International Book House Pvt Ltd  

 Business Research Methodology by T N Srivastava and Shailaja Rego, Tata 

Mcgraw Hill Education Private Limited, New Delhi  

 Methodology of Research in Social Sciences, by O.R. Krishnaswami, Himalaya 

Publishing House  

 Research Methodology by Dr Vijay Upagude and Dr Arvind Shende 

 Business Statistics by Dr S. K Khandelwal, International Book House Pvt Ltd 

 Quantitative Techniques by Dr S. K Khandelwal, International Book House Pvt 

Ltd 



 SPSS 17.0 for Researchers by Dr S.L Gupta and Hitesh Gupta, 2nd edition, Dr S. K 

Khandelwal, International Book House Pvt Ltd  

 Foundations of Social Research and Econometrics Techniques by S.C. Srivastava, 

Himalaya publishing House  

 Statistical Analysis with Business and Economics Applications, Hold Rinehart & 

Wrintston, 2nd Edition, New York 

 Business Research Methods, Clover, Vernon T and Balsely, Howard L, Colombus 

O. Grid, Inc  

 Business Research Methods, Emary C.Willima, Richard D. Irwin In. Homewood  

 Research Methods in Economics and Business by R. Gerber and P.J. Verdoom, 

The Macmillan Company, New York  

 Research and Methodology in Accounting and Financial Management, J.K 

Courtis  

 Statistics for Management and Economics, by Menden Hall and Veracity, 

Reinmuth J.E 

 Panneerselvam, R., Research Methodology, Prentice Hall of India, New Delhi, 

2004. 

 Kothari CR, Research Methodology- Methods and Techniques, New Wiley Ltd., 

2009 
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 E- Commerce Strategies, Technology and applications (David) Tata McGrawHill 
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 E-Business and Commerce- Strategic Thinking and Practice (Brahm) biztantra  
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 HTML – The complete Reference : 

 Gary Schneider, Electronic Commerce, Thomson Publishing.  

 Pandey, Srivastava and Shukla, E-Commerce and its Application, S. Chand  

 P.T. Joseph, Electronic Commerce – An Indian Perspective, P.H.I  
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 Electronic Commerce Research and Applications ISSN: 1567-4223Editor-in-Chief: 
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